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Study on the Application of Decorative Elements in Children’s Clothing Design
LI Yi-li, CHEN Xiao-ling"

(College of Textile and Garment, Hunan Institute of Engineering, Xiangtan 411201, China)

Abstract; Taking the combination of modern children’s clothing design and decorative elements as the research subject, in view of
the difference problem of clothing style in current children’s clothing market, the research method of aesthetic features of decorative
elements in the design of children’s clothing was adopted. It was found that the positioning of the style content and the development
direction in children’s clothing design was steadily upgarding. It was pointed out that domestic children’s clothing brands should de-
sign their decorative elements from the trend of children’s clothing design. The application of decorative element style in children’s
clothing was summarized from the present situation of children’s clothing market, children’s clothing brand style and popular trend. It
could provide the conception and design reference for the development of Chinese children’s wear market. The inheritance and develop-
ment were carried out in combination with the current children’s wear design to improve the competitiveness of children’s wear brand.
Children’s clothing design should be more comprehensive to meet the needs of current consumers and the change of market trends.

Key words: market situation; children’s wear design; decorative element; children’s wear brand
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Research on the Development Model

of Fast Fashion Industry in the New Retail Era
GUO Jing
(School of Management, Xi'an Polytechnic University, Xi'an 710048, China)

Abstract: In the new retail era, the development model of the fast fashion apparel industry had changed. According to the research
on development status, it was found that the fast fashion clothing industry had the characteristics of online drainage offline, intelligent
upgrade of physical stores, intelligent logistics, and online channel privacy protection. Aiming at the development of fast fashion
clothing brands, the suggestions of highlighting product differences, brand digital marketing and brand store expansion were put for-
ward. In response to the development of fast fashion industry, it was proposed to build a digital infrastructure, take consumers’ needs
as guide and protect consumers’ privacy.

Key words:new retail; fast fashion; clothing; channel



