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Evaluation of Dress Collar Type Based on Perceptual Engineering
FENG Zhu, LIANG Jian-fang"
(School of Apparel and Art Design, Xi'an Polytechnic University, Xi'an 710048, China)

Abstract: 23 representative female dress collars and 9 pairs of sentimental words describing the style characteristics of the collar
were selected. The perceptual evaluation of the dress collars was conducted in the form of questionnaire. SPSS 22. 0 software was used
to analyze the survey data, and the basic principles of perceptual engineering were used to analyze the correlation between perceptual
factors and perceptual psychology that affect collar design. The results showed that 23 main samples could be used to extract 3 main
factors, and the subjective feeling of different dress collars could be obtained through cluster analysis, which could provide reference
for fashion designers and enterprises.

Key words: perceptual engineering; dress; collar type; factor analysis
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Research on Garment Materials Based on Consumers Sense of Acquistion

ZHENG Qian-nan, DAI Hong"
(College of Clothing and Art Design, Xi "an Polytechnic University, Xi 'an 710048, China)

Abstract: In order to understand what clothing materials can bring to consumers and how to improve the utilization rate of cloth-
ing materials, according to the semiotic method, the clothing materials and consumer intentions were deconstructed, and structural-
ism was used to integrate consumers’ sense of acquisition. Consumers could have a sense of acquistion from the quality, environmental
protection, diversity of personality and scientific and technological intelligence of clothing materials, so that consumers could expand
their awareness of clothing fabrics, obtain clothing comfort and clothing washing and maintenance knowledge, and improve their sense
of satisfaction and happiness.
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