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Discussion on the Reform of Fashion Marketing

Course Based on Experiential Marketing

ZENG Li, YANG Min, LIU Hong-ying
(Sichuan Huaxin Modern Vocational College, Chengdu 610107, China)

Abstract; The evolving experiential economy had shifted the employers’ requirements for fashion marketing talents., How to culti-
vate practical personnel with experiential marketing in fashion majors of higher vocational colleges had become a new research subject.
By analyzing the current fashion marketing course from the perspectives of teachers, teaching materials and students, the existing
problems were identified. The measures for reforming teaching system were proposed from the perspectives of improving curriculum
contents, teaching methodology and practical ability, so as to provide reference for the teaching reform of fashion marketing.

Key words: experiential marketing; clothing marketing; reform
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Study on the Comfort of School Uniform Fabric in Hunan Province
ZENG Xiao-lin', ZHOU Heng-shu"* , XIE Yan', WANG Wen-qing”?, WANG Ya-jing®, MEI Hong-ming'
(1.School of Textile and Clothing, Hunan Institute of Engineering, Xiangtan 411104, China;
2.Hunan Xurong Garments Co., Ltd., Yiyang 413000, China;

3.School of Computer and Communication, Hunan Institute of Engineering, Xiangtan 411104, China)

Abstract: Taking 30 kinds of school uniforms in Hunan province as samples, the air permeability, moisture permeability, pilling
property and tensile property of school uniform fabrics were analyzed by expert hand feeling evaluation method and equipment. The
experimental results showed that: the fabric with good softness accounted for 50%, good air permeability accounted for 31% . anti-
pilling fabric accounted for 44 %, good moisture permeability accounted for 27 %. Most of the school uniform fabric in Hunan province
met the national standards, but there were some differences in tensile strength and pilling appearance among different school uni-
forms.

Key words: Hunan area; primary and secondary school; school uniform; fabric; performance
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